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Accounting is the language of business. Therefore, understanding accounting information is essential for 

rational corporate management by managers and economic decision-making by shareholders. As the need to 

hire experts who can analyze corporate information and contribute to rational management increases, 

understanding of accounting information is becoming more important. Our curriculum educates theoretical 

and practical accounting knowledge on the basis business administration. Thus, through this course, students 

are expected to be accounting professionals who can adapt to rapidly changing industrial environment.
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The primary focus of finance is the workings of the capital markets and the supply and the pricing of capital 

assets. The methodology of finance is the use of close substitutes to price financial contracts and instruments. 

This methodology is applied to value instruments whose characteristics extend across time and whose 

payoffs depend upon the resolution of uncertainty. (Stephen A. Ross, The New Palgrave: Finance)
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재무관리

(1학기)

투자론

파생증권론

재무프로젝트
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The Management major aims to cultivate organizational management competencies that are essential

for executives and managers, such as establishing strategies for achieving and sustaining competitive

advantages of a firm, and effectively implementing the established strategies for achieving the firm’s

goals by organizational structure design, human resource management, leadership and team

management, cooperative labor relations and conflict management, and organizational innovation

and change management which may involve applying new technologies such as AI and Big Data. In

the Management major, students learn various theories and application cases in the fields of human

resource management, organizational behavior, organization theory, labor relations, and strategic

management.
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Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, 

and exchanging offerings that have value for customers, clients, partners, and society at large. To 

create and deliver value, marketing managers need to understand changes in environments that 

surround the firm, develop marketing plans to respond to the changes effectively, and finally 

implement the marketing plans. Throughout various marketing courses including Marketing 

Management, Consumer Behavior, Marketing Research, Brand Communications, Marketing Strategy, 

and Marketing Research Project, marketing majors will be equipped with the ability to critically 

analyze marketing environments and knowledge about decision-making processes in marketing from 

a managerial perspective.
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Description and Aim of Operations 

The aim of operations division is for MBA students to learn strategies and tactics which can be used 

to make companies  more competitive with effective and efficient operations. Our curriculum helps 

the students to understand the complex processes supporting the production and delivery of goods 

and services. Abilities 1) to create value-added activities for optimal enterprise performance, 2) to 

redesign business operations, 3) to achieve world-class quality and productivity, and 4) to understand 

other functional areas in business in terms of operations can be cultivated.  
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Organized approach to the study of information needs of a management at every level in making 

operational, tactical, and strategic decisions. Its objective is to design and implement man-machine 

procedures, processes, and routines that provide suitably detailed reports in an accurate, consistent, 

and timely manner.  Modern, computerized systems continuously gather relevant data, both from 

inside and outside the organization. This data is then processed, integrated, and stored in a 

centralized database (or data warehouse) where it is constantly updated and made available to all 

who have the authority to access it, in a form that suits their purpose. 
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International Business is defined as business activities by an organization that engages in cross-

boarder economic transactions involving exchange of goods and services between countries, 

production abroad, global distribution, and marketing for foreign consumers. Private firms undertake 

such global transactions for profits and governments for profit or for political reasons. International 

business deals with issues such as how to enter foreign markets and how to select local partners. 

International business comprises a worldwide perspective of interactions with diverse markets, 

cultures, and regulations. 
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